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Intimacy. The fragility
of an ever-evolving concept

by JoAN MAYNE 1 AMAT and NUR1A SADURNT 1 PUIGBG

The history of undergarments is necessarily linked to changes in fashion and
aesthetic trends, advances in technology and the development of new fabrics,
but it is perhaps more fundamentally tied to the evolution of society and the
prevailing mentalities of each era. It is difficult, for example, to understand the
popularisation of now rudimentary items like the brassiere or tights without
first considering the context in which this occurred, with the outbreak of

the First World War in 1914. Similarly, to fully appreciate the rejection of
traditional aesthetics by younger generations, which extends to the use of
underwear, we must take into account the social revolution and shift in values
represented by the hippy, pacifist, feminist and gay rights movements, among
others, which emerged across the Western world in the wake of May 1968.

A glance at recent history shows that the appearance and disappearance of
common items of underwear coincides with significant economic, political,
social and ideological happenings. It is this premise that provides the
foundation for the exhibition Intimitats. Roba interior del segle X1x al xxI,
created by the Badalona Museum in association with the Barcelona Provincial
Council’s Cultural Heritage Office. The exhibits, first unveiled at the Badalona
Museum on 26 February 2015, will travel to various sites in the network of
provincial museums until the end of 2017.

In the exhibition, underwear is the platform for a detailed examination of
social evolution and changes in our understanding of the concept of intimacy,
a term that has always borne a relation with intimate clothing. It is social
convention that draws the line between public and private, that determines
what we may share and exhibit without upsetting social mores and codes of
civil behaviour.

From the bourgeois capitalist society of the early nineteenth century through
to the present day, the six areas of the exhibition chart the events that have
helped to shape our collective mentality and our views on underwear. Above
all, they demonstrate how the concept of intimacy has evolved. For a lady in
early nineteenth century society, secrecy and privacy began at the ankle; leaving
even this part of the body exposed would have been considered immodest and
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caused considerable social awkwardness. This now seems disproportionate,
verging on the ridiculous, and is far removed from the levels of exhibitionism
that we see in the twenty-first century, when displaying parts of the body or
flashes of underwear has become largely the norm. The various conceptions

of intimacy and the local and social distinctions apparent at the end of the
nineteenth century bear no relation whatsoever to the uniform, globalised
concept that has spread through contemporary society, aided by social media.
This new concept marks a substantial change in mind-set, which has narrowed
the scope of what we consider intimate to such an extent that very little now
remains. This begs a number of questions: What has happened over the
centuries? What are the reasons behind such a radical transformation? What do
we understand to be intimate?
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The corseted intimacy of bourgeois society

Until relatively recent times, fashion — whether for outerwear or underwear —
was the exclusive preserve of women, and major changes in attire were closely
linked to the shifting role of women in society.

The first signs of change can be found in the late eighteenth century, at the
time of the industrial revolution. The protagonists in this new model were the
bourgeoisie, who had risen to prominence with the introduction of new forms
of government (parliamentary democracy), new systems of production, new
means of distraction and a new style of dress. A strict social etiquette emerged
that dictated the appropriate behaviour and appearance for each occasion, and
the moneyed classes developed a taste for changing their outfits through the
course of the day (wealthy women had dresses for the home, for social calls, for
afternoon strolls...) as a means of parading their prestige.

While the mentality of the new elite could be considered progressive in
many respects, it was far more conservative regarding the role of women,
whose activity was limited to the home. In this new society, women were
solely responsible for the family’s image, its aesthetic reputation, a role that
had previously been shared by both sexes. Bourgeois gentlemen chose to
dress comfortably and functionally — wearing long trousers, underpants and
undershirts — so as not to impede their work, whereas ladies were expected

INTIMACY. THE FRAGILITY AN EVER-EVOLVING CONCEPT



Datateéxtil 34

54

OPEN SOURCE LANGUAGE VERSION > CATALA

Although hoop skirts and crinolines gradually fell out of favour, at the beginning of the twentieth century ladies’
underwear was still a complicated and uncomfortable affair. The photograph shows a mannequin with undershirt,

corset, corset cover, pantelets and tights, from the exhibition Intimitats. Roba interior del segle XIX al XXI at the
Badalona Museum.
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to be resplendent in luxurious and constantly varied wardrobes, condemning
them to florid, uncomfortable and highly impractical attire. This was the era of
hoop skirts, crinolines, bustles, petticoats and, above all, corsets, which were
the cornerstone of female aesthetics throughout the nineteenth century and
the early part of the twentieth. A great variety of new undergarments became
available, intended to safeguard the wearer’s virtue, and it was around this
notion that the concept of intimacy was constructed.

The bourgeois model was notable for extending across the social strata,
being based not on lineage but on individual talent and capabilities. Until
this time, the manners and customs of the privileged classes had been theirs
alone, imitated by those who wished to do so, but the new social norms were
applicable to everyone, and imitation became a required practice.

Moving into the second half of the nineteenth century, growing
industrialisation, rising production, the birth of a salaried working class and
the incorporation of women into factory workforces created a new social
phenomenon: mass consumption. The bourgeois lifestyle was now accessible to
all, with a wide range of products available at reasonable prices from shops and
department stores. The accompanying aesthetic — now well into the realms of
fashion — was popularised on the pages of illustrated magazines, and everyone
— particularly women — endeavoured to keep up, however uncomfortable
some of the outfits turned out to be. Women who dressed practically for their
jobs on the factory floor tried to maintain a more fashionable appearance in
public, as can be seen in numerous portraits from the period.
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Posters advertising the Kestos bra, from the 1930s. The American brand was the first
to use shaped cups for support, volume and firmness.

The public intimacy of the twentieth century

Cumbersome and over-adorned undergarments fell out of favour as the static
and ornamental model of femininity that they represented disappeared from
society. Nevertheless, a crisis of the scale of the First World War was needed
to make this change possible. With most men away at the Front, women were
required to take on greater responsibilities, which saw them become a more
active and more visible part of society. With these responsibilities, however,
came a need for greater comfort. There was no longer any place for long skirts,
nor was it feasible to wear a corset. The most basic component of a respectable
lady’s attire had become a hindrance, impeding movement and limiting the
wearer’s capacity for action. In addition, corsets were made using certain
materials, such as steel, that had become vital to the war effort, and in 1917 the
American government publicly called for women to stop wearing them in order
to shore up the country’s steel reserves. The measure was a success, enabling
28,000 tonnes of the metal to be collected for the manufacturing of armaments
and munitions. The opportunity that this scenario presented — to move away
from the restrictive sartorial model of the past — was seized gratefully by many.
The disappearance of the hoop skirt was much more than a change in
aesthetics, it also marked a moral shift. Wearing a hoop skirt was synonymous
with decency; a lady could neither dress nor undress unaided. By rejecting the
hoop skirt, women regained not only their freedom of movement but also the
freedom of their own bodies, and this departure from convention naturally
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extended to underwear. For men, many more years will perhaps be needed
before the foundations of the traditional male stereotype start to give way.

In later years it was largely women whose freedom would be increased or
decreased by successive changes in the social, political or economic climate,
causing a constant fluctuation in the control they exerted over their bodies and
appearances. For example, while in the United States a new, more sensual and
eroticised female image emerged, reinforced by cinema and the birth of the
star system, in Spain the opposite was occurring. For some 40 years, the male-
dominated and deeply conservative doctrine of the Franco regime, rooted in
national Catholicism, relegated women to the home, driving them out of work,
education and leisure and subjecting them to a rigid moral code that would
dictate both their behaviour and their appearance. Undergarments were a
clear reflection of the wearer’s milieu, and this remains the case today, with the
distinction that the new norm is absolute tolerance and permissiveness. Moral
qualms have been put aside, although new factors have emerged that are more
powerful and decidedly more lucrative, such as consumerism and the cult of the
body beautiful.
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The male world, which has evolved very little in its use of underwear beyond
a gradual shift towards shorter underpants and the disappearance of one-piece
garments, underwent a significant transformation in the 1960s. The general
air of revolt and social demands (conscientious objection, sexual freedom,
etc.), fuelled particularly by the homosexual community, changed the male
stereotype forever, and men began to take a more active part in the world of
intimacy. This allowed them to escape the confines of the narrow role society
had drawn for them and find a new freedom of action that was also reflected in
their choice of underwear, which was no longer merely functional apparel. Men
have acquired, then, the right to be different, but, like women, they remain in
subjection to consumerism.

On one level, fashion is capable of transforming ideas from the street into
sophisticated outfits, but it also has the power to override male reticence, as
we see in the growing number of fashion devotees in this age of globalisation:
men and women of all ages and backgrounds, from countries across the world,
prepared to flaunt or feign intimacy to the beat of the latest trend or social
media obsession. e
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Il-lustracié de la revista espanyola
La Moda Elegante (MB).

Intimitat. La fragilitat d’un concepte
en constant mutacio

per JoAN MAYNE 1 AMAT i NURIA SADURNI I PUIGBO

La historia de la roba interior esta estretament vinculada a I’evolucié de la moda
i de les tendeéncies estétiques, als avengos tecnologics i a I’aparici6 de nous teixits
pero, sobretot, esta indissolublement lligada a la transformacio de la societat i
de les mentalitats. Es dificil, per exemple, entendre la popularitzacié de peces
de roba intima, com el sostenidor o les mitges, obviant 'important paper que
hi tingué I'esclat de la Primera Guerra Mundial. Resulta també imprescindible
tenir en compte la revoluci6 social i el canvi de valors que suposaren els
moviments hippy, pacifista, feminista, gai... que visqué Occident a 'entorn
del maig de 1968, per entendre el rebuig de les noves generacions a I'estetica
tradicional i a I's de roba interior.

Una ullada rapida a la historia recent permet veure com l’aparicio o la
desaparicio6 de les principals peces de roba intima sempre han anat de la
ma d’importants esdeveniments economics, politics, socials i ideologics. I
aquesta és, precisament, la premissa fonamental de qué parteix l'exposicié
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Intimitats. Roba interior del segle x1x al xx1 produida pel Museu de Badalona en
collaboracié amb I’Oficina de Patrimoni Cultural de la Diputacié de Barcelona.
Una mostra, inaugurada el 26 de febrer del 2015 al Museu de Badalona, que
fins al mes de desembre del 2017 itinerara per diversos museus de la Xarxa de
Museus Locals de la Diputacid.

A Texposicio, la roba interior esdevé un pretext per aprofundir en I'evolucié
de la societat i d’allo que entenem per intimitat, un terme que sempre ha estat
relacionat amb la indumentaria intima, ja que és la mateixa societat la que
marca la fina linia que separa el que és privat i secret, del que pot compartir-se i
exhibir-se sense perill de contravenir cap norma moral i civica.

Des de la primera societat burgesa i capitalista dels inicis del segle x1x
fins a l'actualitat, la mostra, estructurada en sis ambits, ressegueix els grans
esdeveniments que han contribuit a transformar la mentalitat de la nostra
societat i de retruc també la indumentaria intima. I, sobretot, com s’ha
transformat el concepte d’intimitat. Per a una senyora de comen¢aments del
segle x1x, el secret i la privadesa comencava al turmell... De fet, ensenyar
aquesta part del cos hauria estat una exhibicié impudica i un auténtic mal
trangol social. Una situacié que ara ens sembla ridicula i desproporcionada i
que no té res a veure amb el grau d’exhibicionisme que vivim al segle xx1, on
mostrar parts del cos o exhibir la roba interior, ha esdevingut normal. D’altra
banda, les diferents formes d’entendre la intimitat i els matisos locals i socials
propis del tombant del segle x1x res tenen a veure amb el concepte globalitzat i
homogeni que s’ha estés avui gracies a les xarxes socials. Un canvi substancial
de mentalitat que ha acabat reduint el camp de la intimitat fins practicament
fer-lo desapareixer. Que ha passat durant aquests dos segles? Quines raons
justifiquen aquesta transformaci6 tan radical de la forma d’entendre el que és
intim del que no ho és?
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Retrat d'una dona amb mirinyac
de I'any 1868. Museu de
Badalona. Arxiu Josep Maria
Cuyas Tolosa.

La intimitat encotillada de la societat burgesa

Fins fa relativament poc, la moda, ja fos exterior o interior, afectava
exclusivament les dones. De fet, les grans transformacions de la indumentaria
intima tenen molt a veure amb els canvis del paper social del génere femeni.

Els primers indicis de transformacio6 cal buscar-los a finals del segle xvi1
amb la revoluci6 industrial. El paper principal en aquest nou model va
correspondre a la burgesia que es converti en la classe dirigent, amb la
introducci6 de noves formes de govern —la democracia parlamentaria—, nous
sistemes de produccio, noves formes de lleure i, també, una nova forma de
vestir. Es comenca a desenvolupar una estricta etiqueta social que marcava les
pautes del comportament i la indumentaria adequada per a cada ocasié. Aixi,
entre les classes benestants comenca a popularitzar-se el costum de canviar-se
de vestit al llarg del dia (vestits d’estar per casa, d’anar de visita, de passejar...)
com una forma d’exhibicié del propi prestigi.

Encara que la mentalitat de les noves elits es podria considerar progressista
en molts aspectes, no ho era pel que fa al rol de la dona, que no tan sols veia
restringit a la llar el seu ambit d’actuacio, siné que assumia socialment, ella
sola, tota la carrega ornamental de la familia, responsabilitat que, en I'antic
regim, havien compartit homes i dones. Aquesta era la primera gran diferencia
respecte al model anterior. Chome burges opta per una roba comoda i funcional
(pantalons llargs, calgotets i samarreta interior...) que li permetia treballar. La
dona burgesa, en canvi, havia de destacar per la seva indumentaria espectacular,
luxosa, variada, cosa que equivalia a recarregada, incomoda i poc practica. Es
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Tot i la progressiva desaparicié dels
mirinyacs i les crinolines, a I'entorn
del 1900, la roba interior femenina
continuava sent complexa i forca
incomoda. Maniguf amb samarreta
interior, cotilla, tapacotilles, calces
femenines i mitges, que forma
part de I'exposicié Intimitats. Roba
interior del segle xix al xxi del
Museu de Badalona.

I’¢época de crinolines, mirinyacs, polissons, enagos i, sobretot, de les cotilles,
pedra angular de l'estetica femenina durant tot el segle x1x i principis del xx. Es
desenvolupa un ampli repertori de roba interior destinada a protegir “la virtut”
de les dones, a I’entorn de les quals es construeix el concepte d’intimitat.

Una altra caracteristica del model burges fou la capacitat de fer-se extensiu
al gruix de la poblacio, sobretot perque era un sistema obert que no es basava
en el llinatge, sin6 en el talent i la capacitat de I'individu. Fins aleshores, els
comportaments de les classes privilegiades eren exclusius dels seus membres. A
partir d’aquell moment, i per primera vegada, el que es dictava com a norma no
tan sols es podia siné que s’havia d’imitar.

A partir de la segona meitat del segle x1x, la creixent industrialitzacid,
el naixement de la classe obrera assalariada, la incorporacié de la dona a
les fabriques i 'augment de produccié afavoriren aquesta popularitzacio i
propiciaren l’aparicié d’un nou fenomen: el consum de masses. Tothom podia
seguir l’estil de la burgesia ja que s'oferia a bon preu una amplia gamma de
productes, que es venia a botigues i grans magatzems. Una estetica —ara ja
convertida en moda— que es difonia a partir de les revistes il lustrades, que
tothom —sobretot les dones— s’afanyava a seguir, malgrat les seves innegables
incomoditats. Aixi, les dones que a la fabrica vestien de forma comoda,
procuraran, tanmateix, seguir la moda en les aparicions publiques, tal com
veiem en nombrosos retrats d’aquest periode.
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Publicitat del sabo Persil per rentar mitges,
de la década del 1920. Les mitges foren una
de les peces interiors que més evoluciona
després de la Primera Guerra Mundial,
coincidint amb I'escurgament de les faldilles
femenines.
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Cartells de publicitat del sostenidor
Kestos, dels anys trenta del segle
xx. Aquesta marca americana

fou la primera en utilitzar copes
modelades per subjectar el pit,
augmentar-lo i reafirmarlo.
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La intimitat al descobert del segle xx

Tot aquell vestuari intim sobrecarregat desapareixera quan ho faci també
el model de dona estatica i ornamental que representava. Caldra, pero, una
profunda crisi, com la que generara la Primera Guerra Mundial (1914-1918),
perque el canvi sigui possible. En abséncia dels homes, que havien marxat al
front, les dones es van veure obligades a assumir unes majors responsabilitats,
esdevingueren part activa de la societat i guanyaren una visibilitat que mai fins
aleshores havien tingut. Les seves noves responsabilitats i el seu nou paper actiu,
pero, requerien una major comoditat. En aquest context no hi havia lloc per a
les faldilles llargues, ni tampoc per a la cotilla. La pega que fins a aquell moment
havia estat imprescindible per a qualsevol dona respectable, esdevingué una
nosa que dificultava la llibertat de moviments i d’acci6é que reclamaven les dones
en aquella nova etapa. Era, a més, una peca que s’havia de confeccionar amb
materials, com l'acer, que s’havien convertit en imprescindibles. Aixi, el 1917, el
govern america va demanar a les dones que s’abstinguessin d’utilitzar cotilles
per estalviar les reserves d’acer del pais. La mesura fou un éxit: es van recollir de
28.000 tones de metall que es destinaren a la fabricacié de material de guerra.
Sobria d’aquesta forma una escletxa que moltes dones no van dubtar a aprofitar.

La desaparici6 de la cotilla anava molt més enlla d’un canvi estetic, suposava
també un canvi d’actitud moral. Portar cotilla era sinonim de comportar-se de
forma decent, en tant que la dona que la duia no podia ni vestir-se ni despullar-
se sola. Amb l'expulsié de la cotilla del seu guarda-roba interior, la dona no
tan sols recuperava mobilitat, sind també el domini del propi cos. Aquests
importants canvis es reflectiren, logicament, en la roba interior femenina. En el
cas dels homes, caldra esperar encara molts anys perqueé comencin a trontollar
les bases sobre les quals sassentava l'estereotip masculi.

En els anys posteriors, sera majoritariament la dona la que veura créixer
o disminuir el seu grau de llibertat en funcié del context social, politic o
econodmic, i amb ell veura com es modifica el grau de control sobre el seu cos i
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> A I'Espanya del franquisme es

va potenciar novament la costura
com a part de la formacié de les
futures mestresses de casa. Grup
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» |l-lustracio de Peter Driben de
I'any 1953 titulada First Mate.
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Manifestacié per a la defensa
dels drets dels homosexuals
a Nova York, 1976.

Fotograf: Warren K. Leffler.
Biblioteca del Congrés

dels Estats Units.

Manigui masculi que tanca
|'exposicio Intimitats. Roba interior
del segle xix al xxi. En els darrers
anys els homes han entrat de ple
en el mén de la moda intima que
ara ofereix una amplia gama de
propostes per al public masculi,
fins i tot conjunts de llenceria, amb
sostenidors o bodies.
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el seu aspecte. Per exemple, mentre als Estats Units es potencia un nou model
de dona més sensual i erotitzada, que es veura potenciada gracies al cinema i
al naixement de I'star system, a I’Estat espanyol, passa tot al contrari. Durant
40 anys, el franquisme, en virtut d’'una doctrina masclista i profundament
conservadora inspirada pel nacionalcatolicisme, condemna les dones a I’ambit
domestic, les aparta del moén laboral, de 'ensenyament o de I'oci, i les sotmet
a una rigida observanca moral que condicionara tant el seu comportament
com la seva indumentaria. Es fa evident que la roba intima és el mirall del seu
entorn directe. També passa avui dia: en aquest cas pero, la norma és la maxima
tolerancia i I'absoluta permissivitat, les reticéncies morals s"Than amagat sota la
catifa, pero han aparegut uns interessos més poderosos i for¢a més lucratius,
com son el consumisme i el culte a la propia imatge corporal.

El mén masculi, que havia evolucionat molt poc pel que fa a I’s de la roba
interior, més enlla de veure com s’anaven escurcant els calgotets i desapareixia
la roba de cos sencer, va viure una important transformacié a partir de la
década dels seixanta. El context de revolta i de reivindicacio6 (dret a l'objeccié de
consciéncia, a la llibertat sexual...), del qual participen sobretot els col-lectius
homosexuals, canvia ’estereotip masculi, i a partir d’aquell moment I’home
participa del mén de les intimitats. Aixi, pot fugir del paper on la societat el
té encasellat i guanya una llibertat d’accié que també es reflecteix en el tipus
de roba interior que utilitza, que ja no cal que sigui només funcional. Chome
guanya, doncs, el dret a la diferencia, perd queda, com la dona, atrapat en
l'esclavitud consumista de la qual ja no podra fugir.

La moda és capag, no tan sols d'aprofitar les idees que arriben del carrer per
transformar-les en models, sind també de subvertir definitivament els escripols
masculins de formar-ne part, tal com evidencia el creixement dels seguidors
del seus dictamens sota I'impacte de la globalitzacié: homes i dones de totes les
edats, llocs i condicions, disposats a exhibir, vendre o amagar la seva intimitat al
so de la musica que marquin les tendéncies i els mitjans de relacié social. ®
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